








From which website did you make your Holiday fine jewelry and/or watch purchase?

Base: Respondents who make a fine jewelry purchase online this Holiday season.

n =93
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How much did you spend on your online fine jewelry Holiday gift purchases?

32%

14% 14%

0% 0%

B Less than $100

@ $100 - $200

@ $201 - $300

0O $301 - $500

o $501 - $1,000

® $1,001 - $2,500

O $2,501 - $5,000

® $5,001 - $10,000
@ More than $10,000
O Don't know

Base: Respondents who purchased fine jewelry online this Holiday season.
n=93
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Why did you decide to make a Holiday fine jewelry gift purchase online?

54%

8%

5%

4%

® Found a great deal
® More variety

B More convenient _ _
O | am trying to buy more gifts online

B0Other

Base: Respondents who made a fine jewelry purchase online this Holiday season.
n=93
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Demographics

What is your Gender?

®E Male
B Female

n=1,167
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What is your age group?

19%

® 18 to 20 years old m 21 to 24 years old
@ 25 to 29 years old 0O 30 to 34 years old
@ 35 to 39 years old m 40 to 44 years old
@ 45 to 49 years old B 50 to 54 years old
@ 55 to 59 years old O 60 to 64 years old
B 65 years old and over

n=1,167
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What is your level of education?

33%

@ Less than 9th Grade

@ High School - No Diploma

@ High School Graduate or equivalent
O Some College (no degree)

O Associate Degree

m Bachelor's Degree

@ Graduate or Professional Degree
mOther

n=1,167

What is your current marital status?

58%

@ Never married

B Now married - spouse present
B Now married - separated

O Now married - other

0 Widowed

n=1,167
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What is your race/ethnicity?

85%

5% 1% 2% 3% 2% 1% 1%

B White (non-Hispanic or Latino)

& Black or African American alone

= American Indian or Alaska Native alone
O Asian or Pacific Islander alone

B Hispanic or Latino

® Two or More Races

B Other Race alone

mOther

n=1,167

What is your annual household income range before taxes?

12% 12%

B $24,999 or less B $25,000 - $29,999

@ $30,000 - $34,999 0O $35,000 - $39,999

O $40,000 - $44,999 B $45,000 - $49,999

o $50,000 - $59,999  ® $60,000 - $74,999

B $75,000 - $99,999 O $100,000 - $124,999
B $125,000 - $149,999 B $150,000 - $199,000
B $200,000 or more O Decline to Answer

n=1,167
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About JCOC

The Jewelry Consumer Opinion Council (JCOC) was founded in 2001 with the mission of providing
the gem, jewelry and watch industries with efficient and effective market intelligence about jewelry
products and the end consumers who buy and wear them.

If you would like to learn more about JCOC, please contact Marty Hurwitz
mhurwitz@mvimarketing.com

(805) 769-8684

JCOC is the consumer research division of MVI Marketing Ltd. www.mvimarketing.com
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Report Disclaimer

The publisher hereby disclaims all warranties related to this report. Specifically, this report is
provided "as is" and "as available." To the maximum extent permitted by law, publisher expressly
disclaims any and all warranties, express or implied, regarding this report, including, but not limited
to, any implied warranties of merchantability, fitness for a particular purpose, or non-infringement.
Publisher does not warrant that the report will meet your requirements or that the report will be
complete and error-free. Publisher periodically adds, changes, improves or updates the materials in
reports without notice, and as a result, publisher does not make any warranties or representations
as to the accuracy or completeness of any such materials in reports. The information in reports may
contain errors, omissions, problems or other limitations. We and our affiliated parties have no
liability whatsoever for your use of any information in reports.
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